Membership Surveys
Alcoholics Anonymous

Title of the pamphlets reflecting the results of A.A.’s Membership Surveys changed over
the years.

Pamphlet Titles:
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“The Alcoholics Anonymous Survey”

“Profile of An A.A. Meeting”

“The A.A. Member”

“Alcoholics Anonymous [YEAR] Membership Survey”

Survey Year Pamphlet Title
Year Printed (first

printing)
1968 1970 “The Alcoholics Anonymous Survey”
1971 1972 “Profile Of An A.A. Meeting”
1977 1978 “The A.A. Member”
1980 1981 “The A.A. Member”
1983 1984 “The A.A. Member”
1986 1987 “AA Membership Survey”
1989 1990 “Alcoholics Anonymous 1989 Membership Survey”
1992 1993 “Alcoholics Anonymous 1992 Membership Survey”
1996 1997 “Alcoholics Anonymous 1996 Membership Survey”
1998 1999 “Alcoholics Anonymous 1998 Membership Survey”
2001 2002 “Alcoholics Anonymous 2001 Membership Survey”
2004 2005 “Alcoholics Anonymous 2004 Membership Survey”
2007 2008 “Alcoholics Anonymous 2007 Membership Survey
2011 2012 “Alcoholics Anonymous 2011 Membership Survey”
2014 2015 “Alcoholics Anonymous 2014 Membership Survey”
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AGE OF MEMBERS

Under Age 21 1%

Age 211030 11%

Age 311040 14%

Age 411050 21%

Age 511060 28%

Age 611070 18%

Over 70 7%

Average Age of Members is 50 Years.

MARITAL STATUS OF MEMBERS

LifoFarner  Single  Divorced  Other

41% 32% 21% 6%

GROUP MEMBERSHIP

860/0 of the members belong to a home group.

LENGTH OF SOBRIETY (YEARS)
27% 13%
| | | 6 7 8 9 10

Sober between 1-5 years Sober between 5-10 years
Sober less than 1 year

(ll ll’ (ll Members

attend an

N G — 2'5_A'A'
meetings

MEETING ATTENDANCE  per week.



INTRODUCTION TO A.A*

Through an A.A. member 32%
Treatment facility o®e 329
Self-motivated 30%
Family 27%
Judicial System 12%
Counselor/Mental Health Professional ~ 13%
Medical Professional ' 4%
Employer or fellow worker  ~S& 4%
Non-A.A. friend or neighbor 3%
Correctional facility 2%
Al-Anon or Alateen member 2%
AA. literature Aﬂ 2%
Newspaper/magazine/radio/TV — 1%
Member of clergy 1%
Internet 1%
Other 6%

RELATIONSHIP WITH HEALTH
CARE PROFESSIONALS
750/0 of members’ doctors know they are in A.A.

57 OA) of members said they were referred to A.A.
by a counselor, medical or mental health professional.

14% 22%
12 13 14 15 16 17 18 19 20
Sober between 10-20 years Sober
20 years+

The average length of members sobriety is almost ten years.

[ J
SPONSORSHIP :

82% of members have a sponsor.

74%0 got a sponsor within 90 days.

* These numbers do not add up to 100% because respondants were allowed to
select more than one.



ADDITIONAL HELP . . .

L

BEFORE comingto AA., 59% of the mem-
bers received some type of treatment or counsel-
ing (such as medical, psychological, spiritual, etc.)
related to their drinking.

740/0 of those members who received treatment
or counseling said it played an important part in
directing them to A.A.

AFTER comingto AA., 58% of the members
received some type of treatment or counseling (such
as medical, psychological, spiritual, etc.) related to
their drinking.

84 0/ 0 of those members who received treatment
or counseling said it played an important part in their
recovery from alcoholism.

MEMBERS OCCUPATIONS

19% Retired
11%  Other (including self-employed)
8% Unemployed
10% Manager / Administrator
9% Professional / Technical
7%  Skilled trade
5% Disabled (not working)
6% Health professional
5% Laborer
4% Sales worker
4% Educator
2% Student
4% Service worker
2% Clerical worker
2% Homemaker
1% Transportation
1% Craft worker



ABOUT A.A.

A.A. can be found almost everywhere, almost all the
time — in more than 115,000 groups throughout the
world. We welcome opportunities to cooperate with
others who are providing help to alcoholics.

Look for A.A. in your phone book, newspaper or write
to: Grand Central Station, Box 459, New York, NY
10163. General information is available on our Web
site: www.aa.org

IN 2014 more than 6,000 A.A. members from the
U.S. and Canada participated in a random survey of
the membership. Such studies have been conducted
every three to four years since 1968 by the General
Service Office.

Alcoholics Anonymous conducts this survey to keep
members informed on current trends in membership
characteristics. The survey also provides information
about A.A. to the professional community and to the
general public as part of A.A.’s purpose to carry our
message to those who still suffer from alcoholism.

GENDER OF MEMBERS

62%

Men Women

COMPOSITION OF MEMBERSHIP
White 89% -

Hispanic 3%

[y [ ]
| . -
- “m \
Black 4% C °
Native American 1% y ?
Asian 1% m

Other 2%



A.A. PREAMBLE®

Alcoholics Anonymous is a fellowship of men and women
who share their experience, strength and hope with each
other that they may solve their common problem and
help others to recover from alcoholism.

The only requirement for membership is a desire to stop
drinking. There are no dues or fees for A.A. membership;
we are self-supporting through our own contributions.
A.A. is not allied with any sect, denomination, politics,
organization or institution; does not wish to engage in any
controversy, neither endorses nor opposes any causes.
Our primary purpose is to stay sober and help other
alcoholics to achieve sobriety.

Copyright © A.A. Grapevine, Inc.; reprinted with permission

The contents of this pamphlet are available in a table-top
display available from G.S.O. (M-13).

The display is 27 inches high and 39 inches wide, has
a double easel in the back, and can be folded in half for
storage.

To order, write: A.A. World Services Grand Central Station
Box 459, New York, NY 10163.

The pamphlet contents are also on G.S.0.’s A.A.Web site, 1

WWW.aa.0rg
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9 ‘781644‘2?07 14‘

©2014, A.A. World Services, Inc.,
Box 459 Grand Central Station,
New York, N.Y. 10163 XXM - 6/19 (PAH)



ABOUT A.A.

A.A. can be found almost everywhere, almost all the
time — in more than 114,000 groups throughout the
world. We welcome opportunities to cooperate with
others who are providing help to alcoholics.

Look for A.A. in your phone book, newspaper or write
to: Grand Central Station, Box 459, New York, NY
10163. General information is available on our Web
site: www.aa.org

IN 2011 more than 8,000 A.A. members from the
U.S. and Canada participated in a random survey of
the membership. Such studies have been conducted
every three to four years since 1968 by the General
Service Office.

Alcoholics Anonymous conducts this survey to keep
members informed on current trends in membership
characteristics. The survey also provides information
about A.A. to the professional community and to the
general public as part of A.A.’s purpose to carry our
message to those who still suffer from alcoholism.

GENDER OF MEMBERS

65%

Men Women

COMPOSITION OF MEMBERSHIP
White 87% °
Hispanic 5% = ﬁ
Black 4% M\ s #
Native American 2% ]' ! w

Asian 1%

Other 1%

A.A. PREAMBLE®

Alcoholics Anonymous is a fellowship of men and women
who share their experience, strength and hope with each
other that they may solve their common problem and
help others to recover from alcoholism.

The only requirement for membership is a desire to stop
drinking. There are no dues or fees for A.A. membership;
we are self-supporting through our own contributions.
A.A. is not allied with any sect, denomination, politics,
organization or institution; does not wish to engage in any
controversy, neither endorses nor opposes any causes.
Our primary purpose is to stay sober and help other
alcoholics to achieve sobriety.

Copyright © A.A. Grapevine, Inc.; reprinted with permission

The contents of this pamphlet are available in a table-top
display available from G.S.O. (M-13).

The display is 27 inches high and 39 inches wide, has
a double easel in the back, and can be folded in half for
storage.

To order, write: A.A. World Services Grand Central Station
Box 459, New York, NY 10163.

The pamphlet contents are also on G.S.0.’s A.A.Web site,
WWW.aa.org

©2012, A.A. World Services, Inc.,
Box 459 Grand Central Station,

New York, N.Y. 10163 35M - 12/12 (RP)
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AGE OF MEMBERS

Under Age 21 2%

Age 211030 11%
Age 311040 15%
Age 411050 24%
Age 511060 27%
Age 611070 15%
Over 70 6%

Average Age of Members is 49 Years.

MARITAL STATUS OF MEMBERS
Married Single Divorced Other
36% 34% 22% 8%

GROUP MEMBERSHIP

860/0 of the members belong to a home group.

LENGTH OF SOBRIETY (YEARS)
27% 24%

INTRODUCTION TO A.A.*

Through an A.A. member 34%
Treatment facility o®e 329
Self-motivated 29%
Family 25%
Court order 12%
Other 8%
Counseling agency 7%
Health Professional o 7%
Employer or fellow worker 4%
Non-A.A. friend or neighbor 3%
Correctional facility 2%
Al-Anon or Alateen member 2%
AA. literature Aﬂ 2%
Newspaper/magazine/radio/TV — 1%
Member of clergy 1%
Internet 1%

=
mé RELATIONSHIP WITH HEALTH

CARE PROFESSIONALS

750/0 of members’ doctors know they are in A.A.

400/0 of members said they were referred to A.A. by a
health care professional

36%

Sober between 1-5 years
Sober less than 1 year

lll dl lll Members

attend an

. K K Fee
2.6 aA.

N G — .
meetings

MEETING ATTENDANCE  per week.

Sober between 5-10 years

More than 10 years
The average length of members sobriety is almost ten years.

| J
SPONSORSHIP :

81% of members have a sponsor.

72% got a sponsor within 90 days.

* These numbers do not add up to 100% because respondants were allowed to
select more than one.

ADDITIONAL HELP . . .

e

BEFORE comingto AA., 63% of the mem-

bers received some type of treatment or counseling,
such as medical, psychological, spiritual, etc.

740/0 of those members who received treatment
or counseling said it played an important part in
directing them to A.A.

AFTER coming to AA., 62% of the members

received some type of treatment or counseling, such
as medical, psychological, spiritual, etc.

82 o/0 of those members who received treatment
or counseling said it played an important part in their
recovery from alcoholism.

MEMBERS OCCUPATIONS

17% Retired
10% Other (including self-employed)
10% Unemployed
9% Manager / Administrator
8% Professional / Technical
8%  Skilled trade
6% Disabled (not working)
6% Health professional
5% Laborer
5% Sales worker
3% Educator
3% Student
3% Service worker
2% Clerical worker
2% Homemaker
2% Transportation
1% Craft worker



ALCOHOLICS ANONYMOUS® s a fellowship of men
and women who share their experience, strength
and hope with each other that they may solve their
common problem and help others to recover from
alcoholism.

e The only requirement for membership is a
desire to stop drinking. There are no dues or fees
for A.A. membership; we are self-supporting through
our own contributions.

e AA. is not allied with any sect, denomination,
politics, organization or institution; does not wish
to engage in any controversy; neither endorses nor
0ppOoses any causes.

e Our primary purpose is to stay sober and help
other alcoholics to achieve sobriety.

Copyright © by The A.A. Grapevine, Inc.;
reprinted with permission

This is A.A. General Service
Conference-approved literature.

Copyright © 2008
A.A.World Services, Inc.
Grand Central Station
Box 459

New York, NY 10163

www.aa.org
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ABOUT AA.

AA. can be found almost everywhere,
almost all the time — in more than 113,000
groups throughout the world. We welcome
opportunities to cooperate with others
who are providing help to alcoholics.

Look for A.A. in your phone book,
newspaper or write to:

Grand Central Station,

Box 459, New York, NY 10163.

General information is avallable on our
Web site: www.aa.org

IN 2007 more than 8,000 A.A. members
from the U.S. and Canada participated in
a random survey of the membership. Such
studies have been conducted every three
years since 1968 by the General Service
Office.

Alcoholics Anonymous conducts this sur-
vey 1o keep members informed on current
trends in membership characteristics. The
survey also provides information about
A.A. to the professional community and
to the general public as part of A.A.’s pur-
pose to carry our message to those who
still suffer from alcoholism.

AGES OF MEMBERS

Under age 21 2.3%
Age 21 through 30 11.3%
Age 31 through 40 16.5%
Age 41 through 50 28.5%
Age 51 through 60 23.8%
Age 61 through 70 12.3%
Over 70 5.3%

The average age of an A.A. member is 47
years.

COMPOSITION OF
MEMBERSHIP

White 85.1%
Black 5.7%
Hispanic 4.8%
Native American 1.6%

Asian and other

GENDER OF MEMBERS
Men 67%
Women 33%




MARITAL STATUS
OF MEMBERS

Married 35%
Single 34%
Divorced 23%
Other 8%
LENGTH OF SOBRIETY

Sober more than 10 years 33%
Sober between 5-10 years 12%
Sober between 1-5 years 24%
Sober less than 1 year 31%

Average sobriety of members is
more than eight years.

GROUP MEMBERSHIP

85% of the members belong to
a home group.

MI
INTRODUCTION TO A.A.

Factors most responsible for members
coming to A.A. (two responses permitted—
total responses may add up to more than
100%).

Through an A.A. member 33%

Treatment facility 33% b
Self-motivated 31%
Family 24%
Court order 1%
Counseling agency 8%
Health Professional 7%
Employer or fellow worker 4%
Non-A.A. friend or neighbor 3%
Correctional facility 3%
Al-Anon or Alateen member 2%
AA. literature 2%
Newspaper/magazine/radio/TV 1%
Member of clergy 1%
Internet 1%

Other

SPONSORSHIP

79% of members have a sponsor.
73% got a sponsor within 90 days.

MEETING ATTENDANCE

Members attend an average of
2.4 A.A. meetings per week.

7%




RELATIONSHIP WITH
HEALTH CARE
PROFESSIONALS

74% of members’ doctors know they are
in AA.

39% of members said they were referred
to A.A. by a health care professional.

ADDITIONAL
HELP...BEFORE

Before coming to AA., 63% of the
members received some type of
treatment or counseling, such as medical,
psychological, spiritual, etc. [

74% of those members who received
treatment or counseling said it played an
important part in directing them to AA.

ADDITIONAL
HELP...AFTER

After coming to AA., 63% of the
members received some type of
treatment or counseling, such as medical,
psychological, spiritual, etc.

86% of those members who received
treatment or counseling said it played
an important part in their recovery from
alcoholism.

—m

MEMBERS’
OCCUPATIONS

Retired 16%
Self-employed/Other 11%
Manager/Administrator 10%
Professional/Technical 10%
Skilled Trade 8%
Unemployed 8%
Laborer 6%
Health professional 5%
Disabled (not working) 5%
Sales worker 4%
Student 4%
Service worker 3%
Educator 3%
Clerical Worker 2%
Homemaker 2%
Transportation (equip. oper.) 2%
Craft worker 1%

The contents of this pamphlet are
available in a table-top display
available from G.S.0. (M-13).

The display is 27 inches high and 39
inches wide, has a double easel in
the back, and can be folded in half
for storage.

To order, write:

A.A. World Services
Grand Central Station
Box 459,

New York, NY 10163.

The pamphlet contents are also on
G.S.0.’s A.A.Web site, www.aa.org.




ALCOHOLICS ANONYMOUSR® is a fellowship of men
and women who share their experience, strength and
hope with each other that they may solve their common
probiem and help others to recover from alcoholism.

e  The only requirement for membership is a desire
to stop drinking. There are no dues or fees for AA.
membership; we are self-supporting through our own
contributions.

e AA is not alied with any sect, denomination,
politics, organization or institution; does not wish
to engage in any controversy; neither endorses nor
OpPOSES any causes.

e Qur primary purpose is to stay sober and help
other alcoholics to achieve sobriety.

Copyright © by The A.A. Grapevine, Inc.;
reprinted with permission

This is A.A. General Service
Conference-approved literature.

Copyright © 2005
A.A.World Services

Mail Address:

Grand Central Station
Box 459

New York, NY 10163

www.aa.org
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About A_A.

A.A. can be found almost everywhere,
almost all the time-in more than
105,000 groups throughout the world.
We welcome opportunities to cooperate
with others who are providing help to
alcohoalics.

Look for A.A. in your phone book,
newspaper or write to:

Grand Central Station,

Box 459, New York, NY 10163.
General information is available on our
Web site: www.aa.org

In 2004 more than 7,500 A.A. members
from the U.S. and Canada participated in
a random survey of the membership. Such
studies have been conducted every three years
since 1968 by the General Service Office.

The purpose of the survey has been to keep
A.A. members informed on current trends in
membership characteristics, and to provide
information about Alcoholics Anonymous to
the professional community and to the general
public as part of A.A’'s purpose to carry
our message to those who still suffer from
alcoholism.

Under age 21

Age 21 through 30
Age 31 through 40
Age 41 through 50
Age 51 through 60
Age 61 through 70
Over 70

48 years.

White

Black

Hispanic

Native American
Asian and other

Women
Men

Ages of Members

The average age of an A.A. member is

Composition of
Membership

Gender of Members

1.5%

7.9%
18.2%
33.0%
23.1%
11.5%
4.8%

89.1%
3.2%
4.4%
1.8%
1.5%

35%
65%




Introduction to A.A.

Factors most responsible for members
coming to A.A. (two responses permit-
ted-total responses may add up to
more than 100%).

Marital Status Through an A.A. member 31%
of Members Treatment facility 31%
Self-motivated 30%

Married 38% Family 23%
Single 29% Court order 11%
Divorced 24% Counseling agency 8%
Widowed 4% Health Care provider 8%
Separated Employer or fellow worker 5%
Non-A.A. friend or neighbor 4%

Al-Anon or Alateen member 2%

Correctional facility 2%

AA. literature 1%

Newspaper/magazine/radio/TV 1%

r Member of clergy 1%

Length of Sobriety = 7%

Sober more than 10 years 36%
Sober between 5-10 years 14%
Sober between 1-5 years 24%

Sober less than 1 year 26%

Average sobriety of members is
more than eight years.

Sponsorship

78% of members have a sponsor.

70% got a sponsor within 90 days.

Group Membership

86% of the members belong to
a home group.

Meeting Attendance

Members attend an average of
two A.A. meetings per week.




Relationship with
Health Care
Professionals

77% of members’ doctors know they
are in AJA.

39% of members said they were referred
to A.A. by a health care professional.

Additional
Help...Before

Before coming to AA., 64% of the
members received some type of treat-
ment or counseling, such as medical,
psychological, spiritual, etc.

74% of those members who received
treatment or counseling said it played an
important part in directing them to A.A.

Additional
Help... After

After coming to A.A., 65% of the mem-
bers received some type of treatment or
counseling such as medical, psycho-
logical, spiritual, etc.

84% of those members who received
treatment or counseling said it played
an important part in their recovery from
alcoholism.

Members’

Occupations

Retired

Self-employed/Other
Manager/Administrator
Professional/Technical

Skilled Trade
Laborer

Health professional
Sales worker
Service worker
Educator

Clerical Worker
Student
Homemaker

Transportation (equip. oper.)

Craft worker

Disabled (not working)

Unemployed

14%
11%
10%
10%
9%
6%
6%
5%
3%
3%
3%
3%
2%
2%
1%
6%
6%




ALcoHoLIcS ANONYMOUS ® is a fellowship of men and
women who share their experience, strength and hope
with each other that they may solve their common prob-
lem and help others to recover from alcoholism.

¢ The only requirement for membership is a desire to stop
drinking. There are no dues or fees for A.A. membership;
we are self-supporting through our own contributions.

e AA. is not allied with any sect, denomination, politics,
organization or institution; does not wish to engage in any
controversy; neither endorses nor opposes
any causes.

e Qur primary purpose is to stay sober and
help other alcoholics to achieve sobriety.

Copyright © by
The A.A. Grapevine, Inc.;
reprinted with permission

This is A.A. General Service
Conference-approved literature

Copyright © 1999
A.A. World Services
Mail Address:

Grand Central Station
Box 459

New York, NY 10163
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About A.A.

A.A. can be found almost everywhere,
almost all the time—in more than

97,000 groups throughout the world. We
welcome opportunities to cooperate with
others who are providing help to alcoholics.
Look for A.A. in your phone book, newspa-
per or write to: Grand Central Station,

Box 459, New York, NY 10163. General
information is available on our Web site
(www.aa.org).

In 2001 more than 7,500 A.A. members
from the U.S. and Canada participated in a
random survey of the membership. Such
studies have been conducted every three
years since 1968 by the General Service
Office.

The purpose of the survey has been to
keep A.A. members informed on current
trends in membership characteristics, and
to provide information about Alcoholics
Anonymous to the professional community
and to the general public as part of A.A'’s
purpose to carry our message to those who
still suffer from alcoholism.

Ages of Members

Under age 21 2%
Age 21 through 30 9%
Age 31 through 40 24%
Age 41 through 50 31%
Age 51 through 60 20%
Age 61 through 70 10%
Over 70 4%

The average age of an AA.
member is 46 years.

Gender of Members

33% Women 67% Men

Marital Status
of Members

37% Married 31% Single
24% Divorced 5% Widowed
3% Separated




Composition of

Membership
White 88%
Black 5%
Hispanic 4%
Native American 2%
Asian and other 1%
Members’
Occupations

Professional/Technical 13%
Self-employed/Other 13%

Retired 13%
Manager/Administrator 10%
Laborer 7%
Health professional 6%
Sales worker 5%
Service worker 4%
Craft worker 4%
Educator 3%
Clerical Worker 3%
Student 3%
Homemaker 2%
Transportation (equip. oper) 2%
Disabled (not working) 5%
Unemployed 7%

Length of Sobriety

48% Sober more than 5 years
22% Sober between 1-5 years
30% Sober less than 1 year

Average sobriety of members is
more than seven years.

Meeting Attendance

Members attend an average of

two A.A. meetings per week.

Introduction to A.A.

Factors most responsible for
members coming to A.A. (two
responses permitted).

Self-motivated 33%
Through an A.A. member 32%
Treatment facility 32%
Family 23%
Court order 12%
Counseling agency 8%
Health Care provider 7%

Employer or fellow worker 4%
Non-A.A. friend or neighbor 4%

A.A. literature 2%
Al-Anon or Alateen member 2%
Correctional facility 2%
Newspaper/
magazine/radio/TV 1%
Member of clergy 1%
Other 4%




Group Membership

85% of the members belong to
a home group.

Sponsorship

77% of members have a
sponsor.

71% got a sponsor within 90 days.

Additional
Help. . . Before

Before coming to A.A., 61% of
the members received some type
of treatment or counseling, such
as medical, psychological, spiritu-
al, etc. 74% of those members
who received treatment or coun-
seling said it played an important
part in directing them to A.A.

Additional
Help. . . After

After coming to A.A., 64% of the
members received some type of
treatment or counseling such as
medical, psychological, spiritual,
etc. 85% of those members
who received treatment or coun-
seling said it played an important
part in their recovery from alco-
holism.

Relationship with
Health Care
Professionals

73% of members’ doctors know
they are in A.A. 38% of members
said they were referred to A.A. by a
health care professional.

The contents of this pamphlet are available in a
table-top display available from G.S.0. (M-13),
price $22.00, postpaid. The display is 27 inches
high and 39 inches wide, has a double easel in
the back, and can be folded in half for storage.
To order, write Grand Central Station, Box 459,
New York, NY 10163.




ALcoHoLIcS ANONYMOUS ® is a fellowship of men and
women who share their experience, strength and hope
with each other that they may solve their common prob-
lem and help others to recover from alcoholism.

¢ The only requirement for membership is a desire to stop
drinking. There are no dues or fees for A.A. membership;
we are self-supporting through our own contributions.

e A is not allied with any sect, denomination, politics,
organization or institution; does not wish to engage in any
controversy; neither endorses nor opposes
any causes.

¢ Qur primary purpose is to stay sober and
help other alcoholics to achieve sobriety.

Copyright © by
The A.A. Grapevine, Inc.;
reprinted with permission

This is A.A. General Service
Conference-approved literature

Copyright © 1999
A.A.World Services
Mail Address:

Grand Central Station
Box 459

New York, NY 10163
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1998
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About A.A.

A.A. can be found almost everywhere,
almost all the time—in more than

97,000 groups throughout the world. We
welcome opportunities to cooperate with
others who are providing help to alcoholics.
Look for A.A. in your phone book, newspa-
per or write to: Grand Central Station,

Box 459, New York, NY 10163. General
information is available on our Web site
(www.alcoholics-anonymous.org).

INn 1998 more than 6,800 A.A. members
from the U.S. and Canada participated in a
random survey of the membership. Such
studies have been conducted every three
years since 1968 by the General Service
Office.

The purpose of the survey has been to
keep A.A. members informed on current
trends in membership characteristics, and
to provide information about Alcoholics
Anonymous to the professional community
and to the general public as part of A.A.’s
purpose to carry our message to those who
still suffer from alcoholism.

Ages of Members

Under age 21 2%
Age 21 through 30 9%
Age 31 through 40 28%
Age 41 through 50 30%
Age 51 through 60 18%
Age 61 through 70 9%
Over 70 4%

The average age of an A.A.
member is 45 years.

Gender of Members

All Members:

34% Women 66% Men
Age 30 and Under:

38% Women 62% Men

Marital Status
of Members

39% Married 27% Single
25% Divorced 5% Widowed
4% Separated




Composition of

Membership
White 88%
Black 5%
Hispanic 4%
Native American 2%
Asian and other 1%
Members’
Occupations

Professional/Technical 13%
Retired 13%
Other (Including seli-employed) 11%
Manager/Administrator 10%

Laborer 8%
Unemployed 6%
Health professional 6%
Disabled 6%
Sales worker 5%
Craft worker 4%
Service worker 4%
Clerical worker 3%
Educator 3%
Homemaker 3%
Student 3%

Transportation (equip. oper) 2%

Meeting Attendance
Members attend an average of

two A.A. meetings per week.

Length of Sobriety

47% Sober more than 5 years
26% Sober between 1-5 years
27% Sober less than 1 year

Average sobriety of members is
more than seven years.

Introduction to A.A.

Factors most responsible for
members coming to A.A. (two
responses permitted).

Self-motivated 34%
Through an A.A. member 36%
Treatment facility 34%
Family 25%
Court order 11%
Counseling agency 9%
Health Care provider 8%
Other 7%

Employer or fellow worker 5%
Non-A.A. friend or neighbor 4%
Al-Anon or Alateen member 3%

Correctional facility 3%
Newspaper/

magazine/radio/TV 2%
AA. literature 2%
Member of clergy 2%
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Group Membership

85% of the members belong to
a home group.

Sponsorship

75% of members have a
sponsor.

68% of those got their sponsor
within 90 days.

Additional
Help. . . Before

Before coming to A.A., 60% of
the members received some type
of treatment or counseling, such
as medical, psychological, spiritu-
al, etc. 75% of those members
who received treatment or coun-
seling said it played an important
part in directing them to A.A.

Additional
Help. . . After

After coming to A.A., 62% of the
members received some type of
treatment or counseling such as
medical, psychological, spiritual,
etc. 83% of those members
who received treatment or coun-
seling said it played an important
part in their recovery from alco-
holism.

Relationship with
Health Care
Professionals

75% of members’ doctors know
they are in A A. 38% of members
said they were referred to A.A. by a
health care professional.

The contents of this pamphlet are available in a
table-top display available from G.S.0. (M-13),
price $22.00, postpaid. The display is 27 inches
high and 39 inches wide, has a double easel in
the back, and can be folded in half for storage.
To order, write Grand Central Station, Box 459,
New York, NY 10163.




This is A.A. General Service
Conference-approved literature

E
ALCOHOLICS ANONYMOUS ® is a fellowship of men and AlcehOI Ics
women who share their experience, strength and hope with =
each other that they may solve their common problem and
help others to recover from alcoholism. nonymous
* The only requirement for membership is a desire to stop
drinking. There are no dues or fees for A.A. membership; we 1 99’6
are self-supporting through our own contributions. .
* AA. is not allied with any sect, denomination, politics, MemberShl
organization or institution; does not wish to engage in any - =i el &
controversy; neither endorses nor opposes any su rv ey

causes.

* Qur primary purpose is to stay sober and
help other alcoholics to achieve sobriety.

Copyright © by
The A.A. Grapevine, Inc.;
reprinted with permission

This is A.A. General Service
Conference-approved literature

Copyright © 1997
A.A. World Services
Mail Address:

Grand Central Station
Box 459

New York, NY 10163
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About A.A.

A.A. can be found almost everywhere,
almost all the time—in more than

96,000 groups throughout the world. We
welcome opportunities to cooperate with
others who are providing help to alcoholics.
Look for A.A. in your phone book, newspa-
per or write to: Grand Central Station,

Box 459, New York, NY 10163. General
information is available on our Web Site
(http://www.alcoholics-anonymous.org).

In 1996 more than 7,200 A.A. members
from the U.S. and Canada participated in a
random survey of the membership. Such
studies have been conducted every three
years since 1968 by the General Service
Office with one exception.*

The purpose of the survey has been to
keep A.A. members informed on current
trends in membership characteristics, and
to provide information about Alcoholics
Anonymous to the professional community
and fo the general public as part of A.A’s
purpose to carry our message to those who
still suffer from alcoholism.

*The Survey which would have occurred in 1995, consistent
with the existing triennial pattern, was deferred for one year
by Conference Action and was actually conducted in 1996.

—

Ages of Members

Under age 21 1%
Age 21 through 30 12%
Age 31 through 40 30%
Age 41 through 50 29%
Age 51 through 60 16%
Age 61 through 70 9%
Over 70 3%

The average age of an A.A.
member is 44 years.

Gender of Members

All Members:
33% Women 67% Men

Age 30 and Under:
40% Women 60% Men

Marital Status
of Members

39% Married 28% Single
24% Divorced 6% Widowed
3% Separated




Composition of

Members
White 86%
Black 5%
Hispanic 4%
Native American 4%
Asian and other 1%
Members’
Occupations

Professional/Technical 13%
Retired 11%
Other (Including seli-employed) 11%
Manager/Administrator 10%

Laborer 9%
Unemployed 7%
Health professional 6%
Craft worker 5%
Disabled 5%
Service worker 4%
Sales worker 4%
Clerical worker 4%
Educator 3%
Homemaker 3%
Student 3%

Transportation (equip. oper) 2%

Meeting Attendance

Members attend an average of
more than two A.A. meetings per
week.

Length of Sobriety

45% Sober more than 5 years
28% Sober between 1-5 years
27% Sober less than 1 year

Average sobriety of members is
more than six years.

Introduction to A.A.
Factors most responsible for
members coming to A.A. (three
responses permitted).
Self-motivated 51%
Through an A.A. member 48%
Treatment facility 40%
Family 39%
Counseling agency 16%
Court order 13%
Employer or fellow worker 9%
Health Care provider 8%
Non-A.A. friend or neighbor 8%
Other 8%
A.A. literature 5%
Al-Anon or Alateen member 3%
Correctional facility 3%
Newspaper/

magazine/radio/TV 3%
Member of clergy 3%




Group Membership

86% of the members belong to
a home group.

S

ponsorship

76% of members have a
sponsor.

67% of those got their sponsor
within 90 days.

#
Additional
Help. . . Before

Before coming to A.A., 60% of
the members received some type
of treatment or counseling, such
as medical, psychological, spiritu-
al, etc. 77% of those members
who received treatment or coun-
seling said it played an important
part in directing them to A.A.

Additional
Help. .. After

After coming to A.A., 62% of the
members received some type of
treatment or counseling such as
medical, psychological, spiritual,
etc. 85% of those members
who received treatment or coun-
seling said it played an important
part in their recovery from alco- -
holism.

Relationship with
Health Care
Professionals

73% of members’ doctors know
they are in A.A. 39% of members
said they were referred to A.A. by a
health care professional.

The contents of this pamphlet are available in a
table-top display available from G.S.0. (M-13),
price $22.00, postpaid. The display is 27 inches
high and 39 inches wide, has a double easel in
the back, and can be folded in half for storage.
To order, write Grand Central Station, Box 459,
New York, NY 10163.
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About A.A.

A.A. can be found almost every-
where, almost all the time—in more
than 89,000 groups throughout the
world. We welcome opportunities to
cooperate with others who are pro-
viding help to alcoholics. Look for
A.A.inyour phone book, newspaper
or write to: Grand Central Station,
Box 459, New York, NY 10163.

In 1992 more than 6,500 A.A.
members from the U.S. and Canada
participated in a random survey of
the membership. Such studies have
been conducted every three years
since 1968 by the General Service
Office.

The purpose of the survey has been
to keep A.A. members informed on
current trends in membership char-
acteristics, and to provide informa-
tion about Alcoholics Anonymous to
the professional community and to
the general public as part of A.A’s
purpose to carry our message to
those who still suffer from alcoholism.

Alcoholics
Anonymous

1992
Membership
Survey

Length of Sobriety

35% Sober over 5 years
34% Sober between 1-5 years
31% Sober less than 1 year

Average sobriety of members is
more than five years

|— S N s S . S |
Gender of Members

All Members:
35% Women 65% Men

Age 30 and Under:
43% Women  57% Men

-




Introduction to A.A.

Factors most responsible for
members coming to A.A. (two
responses permitted)

Through an A.A. member 34%

Self-motivated 29%
Treatment facility 27%
Family 21%
Counseling agency 9%
Court order 8%
Doctor 7%

Employer or fellow worker 6%
Non-A.A. friend or neighbor 4%
Al-Anon or Alateen member 4%

AA. literature 3%
Correction facility 3%
Newspaper/

magazine/radio/TV 2%

Meeting Attendance

The average member attends
two and one half meetings
per week

Ages of Members

Under age 21 2%
Age 21 through 30 17%
Age 31 through 40 32%
Age 41 through 50 25%
Age 51 through 60 14%
Age 61 through 70 8%
Over age 70 2%

The average age of an A.A.
member is 42 years

Members’ Occupations

Manager/Administrator 11%

Educator 3%
Medical profession (M.D.s) 2%
Service worker 6%
Professional/Technical 19%
Homemaker 5%
Sales worker 6%
Craft worker 5%
Laborer 10%
Clerical worker 5%
Transportation (equip. oper.) 2%
Retired 9%
Unemployed 11%
Disabled 5%
Other 1%




Group Membership

83% of the members belong to
a home group

e e — o A R
Sponsorship

78% of members have a
sponsor. 72% of those got their
sponsor within 90 days

Additional
Help . . . Before

Before coming to A.A., 63% of
the members received some type
of treatment or counseling, such
as medical, psychological, spir-
itual, etc. 80% of those members
who received treatment or coun-
seling said it played an important
part in directing them to A.A.

Additional
Help . . . After

After comingto A.A., 56% of the
members received some type of
treatment or counseling such as
medical, psychological, spiritual,
etc. 87% of those members who
received treatment or counseling
said it played animportant partin
their recovery from alcoholism.

Relationship
with Doctors

74% of members’ doctors know
they are in AA.

The contents of this pamphlet are available in a table-
top display available from G.S.0. (M-13), price $22.00,
postpaid. The display is 29 inches high and 40 inches
wide, has a double easel in the back, and can be
folded in half for storage. To order, write Grand Central
Station, Box 459, New York, NY 10163.




The contents of this pamphlet are available ®
in a table-top display available from G.S.0.,
price $14.00, postpaid. The display is 27

]
inches high and 39 inches wide, has a Alcehelm
double easel in the back, and can be foided
in half for storage. It is intended as an
additional way to present A.A. as acommu- Anonvmous
nity resource in coping with a national
health problem. To order, write Box 459,
Grand Central Station, New York, NY 10163.
Membership

This is A.A. General Service
Conference-approved literature

Copyright ¢ 1990
A.A. World Services
Mail Address: Box 459
Grand Central Station
New York, NY 10163
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About A.A.

A.A. can be found almost every-
where, almost all the time—in more
than 87,000 groups throughout the
world. We welcome opportunities to
cooperate with others in providing
help to alcoholics. Look for A.A. in
your phone book or write:

Box 459, Grand Central Station,
New York, NY 10163.

In 1989 more than 9,000 A.A.
members from the U.S. and Canada
participated in a carefully designed,
random survey of the membership.
Such studies have been conducted
every three years since 1968 by the
General Service Office.

The purpose of the survey has been
to keep A.A. members informed on
current trends in membership char-
acteristics, and to provide informa-
tion about Alcoholics Anonymous to
the professional community and to
the general public as part of the
effort to reach those who still suffer
from alcoholism.

Alcoholics

Anonymous

1989

Membership

Survey

1 Length of Sobriety

29% Sober over 5 years
37% Sober between 1-5 years
34% Sober less than 1 year

Average sobriety of all members
is more than four years.

2 Sex of Members
All Members:
35% Women 65% Men

Age 30 and Under:
40% Women  60% Men




3 Meeting Attendance

The average member attends
three meetings per week.

4 Introduction to A.A.

Factors most responsible for
members coming to A.A. (two
responses permitted).

Through an A.A. member 34%

Treatment facility 30%
Self-motivated

(on my own) 27%
Family 19%
Counseling agency 10%
Doctor 7%

Employer or fellow worker 6%
Non-A.A. friend or neighbor 4%
Al-Anon or Alateen member 4%

Newspaper/
magazine/radio/TV 3%
A.A. literature 3%

5 Ages of Members

Under age 21 3%
Age 21 through 30 19%
Age 31 through 40 30%
Age 41 through 50 25%
Age 51 through 60 14%
Age 61 through 70 7%
Over age 70 2%

The average age of an A.A.
member is 41 years.

—

6 Members’ Occupations

Professional/Technical 23%
Labor 17%
Manager/Administrator 13%
Sales 6%
Homemaker 5%
Craft Worker 5%
Office and Clerical 5%
Student 4%
Retired 8%
Unemployed 6%
Disabled 3%

Other 5%




7 Group Membership

88% of the members belong to
a home group.

8 Sponsorship

85% of members have, or have
had, a sponsor. 72% of those got
their sponsor within 90 days.

Additional
Help ... Before

Before coming to A.A., 68% of
the members received some type
of treatment or counseling, such
as medical, psychological, spir-
itual, etc. 80% of those members
who received treatment or coun-
seling said it played an important
part in directing them to A.A.

-l Additional
Help... After

After comingto A.A., 60% of the
members received some type of
treatment or counseling (other
than A.A.) such as medical,
psychological, spiritual, etc. 85%
of those members who received
treatment or counseling said it
played an important part in their
recovery from alcoholism.

11 In addition to their
alcoholism, 42% of the
members said they were ad-
dicted to drugs.”

*Alcoholics Anonymous’ primary pur-
pose is recovery from alcoholism.

12 Relationship
with Doctors

70% of members’ doctors know
they are in A.A.




In 1986

almost 7,000 AA members from
the U.S. and Canada participated
in a carefully designed study of the
AA membership. Such studies are
conducted every three years by the
General Service Office for the
purpose of keeping AA members
and the professional community
informed on current trends in
membership characteristics.

Length
of Sobriety

29 % Sober over 5 years

58 % Sober between
1to 5 years

33 % Sober less than 1 year

Average sobrietyoverall:
52 months

AA can be found almost
everywhere, almost all the time—in
over 73,000 groups throughout the
world. And it’s free. We welcome
opportunities to cooperate with
others in providing help to
alcoholics. Look for AA in your
phone book or write: Box 459,
Grand Central Station, New York.
NY 10163.

The contents of this pamphlet are available in a
table-top display available from G.S.O, price
$14.00, postpaid. The display is 27 inches high
and 39 inches wide, has a double easel in the
back, and can be folded in half for storage. It is
intended as an additional way to present A A’ as
a community resource in coping with a national
health problem. To order, write Box 459,

Grand Central Station, New York, NY 10163.

This is AA General Service
Conference-approved literature

Copyright © 1987

Alcoholics Anonymous World Services, Inc

Mail Address:
Box 459, Grand Central Station
New York, NY 10163

i Membership
- survey
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Newcomers
to AA

Some of the factors most
responsible for members coming
to AA (Each respondent named 2.)

7% Through a doctor

1 9 % Through a

family member

2 7 % Self-motivated
(“on my own”)

36% Through an

AA member

36% Through rehabs

and counseling

—

Sex of
Members

34% Women 66% Men

—

Ages of
Members

3 % Age 20 and younger
1 8% Ages 21 through 30

52 % Ages 31 through 50

27% Age 51 and older

38% of members also
addicted to drugs.

The average member
attends 4 meetings
per week.

RS e D e SR |

60% of members have

had prior counseling.

[ T A R e s AR PR G |
Members’
Vocations

Men | Women

Sales &

Business 22% | 16%
Homemaker 2% | 15%
Professional 24% | 22%
Labor 25% | 12%
Office &

Clerical 2% | 10%
Unemployed 7% 8%
Retired 10% 5%
Other* 10% | 12%

* Agriculture, military,
student, etc.







THE A A.
MEMBER

Sebrety io-date SBNF - 1. . 45 months
O O s, P ps 7 ) 30%
Average meetings aweek . ... .. 4%
Having prior counseling . ....... 60%
Addicted to another drug . . . . .. 31%

Contents of this pamphlet
available in display form

This information is also contained in a
table-top display available from G.S.O.
Price: $10.00, postpaid. The display

is 27 inches high and 39 inches wide,
has a double ease! in the back, and
can be folded in half for storage. It is
intended as an additional way to carry
the message of A A. as a community
resource in coping with a national
health problem. To order, write to

Box 459, Grand Central Station,

New York, NY 10163.

This is A.A. General Service
Conference-approved literature

WHERE
IS A.A?

AA. can be found almost everywhere,
almost all the time—in almost 58,000
groups throughout the world. And it’s
free. We welcome opportunities to
cooperate with others in providing help
to alcoholics. Look for A/A. in your phone
book or write: Box 459, Grand Central
Station, New York, NY 10163.

Alcoholics Anonymous is a fellowship of
men and women who share their expe-
rience, strensth and hope with each
other that they may solve their common
problem and help others to recover

from alcoholism.

The only requirement for membership is
a desire to stop drinking. There are no
aues or fees for A.A. membership,; we
are self-supporting through our own con-
tributions. A.A. is not allied with any sect,
denomination, politics, organization or
institution,; does not wish to engage in
any controversy, neither endorses nor
opposes any causes. Qur primary pur-
pose is to stay sober and help other
alcoholics to achieve sobriety:

Copyright © by The A A. Grapevine, Inc.; reprinted with permission.

Mail Address:
Box 459, Grand Central Station
New York, NY 10163

Copyright © 1984 Alcoholics Anonymous World Services, Inc.
P-48 Printed in U.S.A. 150M-10/84 (K)
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...THEY REACHED A A.

BY DIFFERENT ROUTES...

(Many of those surveyed
gave two responses)

AT ATYPICAL AA. MEETING:
35-40% SOBER LESS THANTYEAR
35-40% SOBERTTO 5 YEARS
20-30% SOBER OVER 5 YEARS

-..LARGEST AGE GROUP 31-50 *

30ANDUNDER. . . ... .. .. 20.0%

(3% are under 21)
SITHROUGH SO0 . . ... . ... 52.0%
S5TANDOVER . ... ... ... 98.0%
RESPONDENTS I
FELL INTO
THE FOLLOWING MEN
GENERAL CATEGORIES:

WOMEN

*Almost 8000 A.A. members participated in the




> SURVEY* SHOWS INCREASE OF
)PLE IN AAA.— OTHER FINDINGS REVEAL:

Through family doctor
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7%

37%

Credit another
A.A. member
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97% 31% 20%
Came “on my Through rehabs Credit family
own” and counseling member

1 30 and under membership

increased in the past 3 years

es & Business | Homemaker | Professional | Labor | Office & Clerical | Unemployed | Retired | & etcr.T;“ 3
20% 0.2% 18% | 29% 1% 10% [10% | 12%
19% | 19% | 19% |19%| 19% 10% | 8%| 8%

~ zmost carefully designed study of its kind.




Results of a recent survey
of the membership of
Alcoholics Anonymous

NEW EDITION




The facts in this leaflet apply to
members in the United States
and Canada only.

Contents of this pamphlet
available in display form

This information is also contained

In a table-top display available from
G.S.0. Price: $10.00, postpaid. The
display is 27 inches high and 39 inches
wide, has a double easel in the back,
and can be folded in half for storage.
It is intended as an additional way to
carry the message of A A. as a com-
munity resource in coping with a na-
tional health problem. To order, write
to Box 459, Grand Central Station,
New York, NY 10163.

This is A.A. General Service
Conference-approved literature

WHERE
IS
A.A.?

AA can be found almost everywhere,
almost all the time - 1in more than 42,000
grous throughout the world And it free.
We welcome opportunities to cooperate
with others In providing help to alcoholics.
Look for A A In your phone book or write:
Box 459, Grand Central Station, New York,
NY 10163,

Alcoholics Anonymous 1s a fellowship of
men and women who share their experi-
ence, strength and hope with each other
that they may solve therr common problem
and help others to recover from alcoholism.

The only requirement for membership 1s a
desire to stop drinking There are no dues
or fees for AA membership; we are self-
supporting through our own contributions.
AA s not allied with any sect, denomina-
tion, politics, organization or institution;
does not wish to engage In any controversy,
neither endorses Nor opposes any causes.
Our primary purpose 1s to stay sober and
help other alcoholics to achieve sobriety.

Mail Address
Box 459, Grand Central Station
New York, NY 10143
Copyright ¢ 1981 Alcobaolics Anonymous World Services, Inc.

P-48 150M-9/81(T) Printed in U.S.A.




RESPONDENTS
FELL INTO
THE FOLLOWING
GENERAL CATEGORIES:

...LARGEST AGE GROUP 31-50
30 AND UNDER . .
31 THROUGH 50 .
50 AND OVER . ..

(2.5% did not indicate their age)

—_—

LATEST SURVE'
| WOMEN AND YOUN!

... THEY REACHED A A.
BY DIFFERENT ROUTES ...

(Many of those surveyed
gave two responses)

}—

. AT ATYPICAL A. A. MEETING:
35-40% SOBER LESS THAN 1 YEAR
35-40% SOBER 1to 5 YEARS
20-30% SOBER OVER 5 YEARS

—

Sales & E
MEN 10
WOMEN 17

*Almost 25,000 A.A. members participated in




y* SHOWS ACCELERATING INCREASE OF
5 PEOPLE IN AA. — OTHER FINDINGS REVEAL:

.ﬂ;ﬁ,mwwnmum 9%

N Through family
: 250 doctor
} “ 0 o
' m
49% 97% 96% 91 %
Credit another Came “on my Through counseling Credit family
AA. member own” and therapy member

One out of three
is a woman

;ﬁ 30 and under membership
increased in the past 3 years

Jusiness | Homemaker | Professional | Labor | Office & Clerical | Unemployed | Retired ?SFESEE;{EQ?SS
% 0.1% 17% | 30% 3% 1% 12% 12%
% 25% 18% 1% 15% 0% 5% 10%

the largest and most comprehensive study of its kind




Results of a recent survey . /
of the membership of \
Alcoholics Anonymous /1
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The facts in this leaflet apply to
members in the United States and
Canada only. For a detailed analysis of
worldwide membership survey data,
write to the mail address below.

Contents of this pamphlet
available in display form

This information is also contained

In a table-top display available from
G.S.O. Price: $10.00, postpaid. The
display is 29 inches high and 40 inches
wide, has a double easel in the back,
and can be folded in half for storage.
It Is intended as an additional way to
carry the message of A A. as a com-
munity resource in coping with a na-
tional health problem. To order, write
to Box 459, Grand Central Station,
New York, NY 10017.

A

WHERE
IS
A.A.?

AA. can be found almost everywhere,
almost all the time—in more than 30,000
groups throughout the world. And its free.
We welcome opportunities to cooperate
with others In providing help to alcoholics.
Look for A A In your phone book or write:
Box 459, Grand Central Station, New York,
NY 10017.

Alcoholics Anonymous is a fellowship of
men and women who share their experi-
ence, strength and hope with each other
that they may solve their common problem
and help others to recover from alcoholism.

The only requirement for membership is a
desire to stop drinking. There are no dues
or fees for AA membership; we are seif-
supporting through our own contributions.
AA 1s not allied with any sect, denomina-
tion, politics, organization or institution:
does not wish to engage In any controversy,
neither endorses nor opposes any causes.
Our primary purpose Is to stay sober and
help other alcoholics to achieve sobriety.

Mail Address:
Box 459, Grand Central Station
New York, NY 10017
Copyright ic 1978 Alcoholics Anonymous World Services, inc.

P-48 150M-11/78 (K) Printed in U.S.A.
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LATEST SURVE
WOMEN AND YOUN

... THEY REACHED A A.
BY DIFFERENT ROUTES ...

(Many of those surveyed
gave two responses)

.. AT ATYPICAL A. A. MEETING:
35-40% SOBER LESS THAN 1 YEAR
35-40% SOBER1t0 5 YEARS
20-30% SOBER OVER 5 YEARS

...LARGEST AGE GROUP 31-50

30ANDUNDER . ........ 11.3%
31TTHROUGH S50 . ..... .. 51.9%
50ANDOVER . ......... 35.1%

(1.7% did not indicate their age)

...VIRTUALLY ALL
OCCUPATIONS ARE
REPRESENTED...

*More than 17,000 A.A. members particips




Y* SHOWS ACCELERATING INCREASE OF
G PEOPLE IN AAA. — OTHER FINDINGS REVEAL:

xR, 10%
““\l’ﬁ‘?ﬂ\":ﬁﬁhﬁ‘%l {'Tiﬁ \ “ﬁtﬁ_{w Sou Through family
ﬁ{ﬁﬁ{)lb‘ X Ga # 3 § o " doctor

e 02‘%@%@ = 1'%
P pis i § 30 T 1 )
38% 4% 1%

Credit another Came “on my Through counseling Credit family
AA. member own” and therapy member

Under-30 membership
increased by nearly 50%
\ in the past 3 years

MEN Sales & Business Crafts Professional Semiskilled Other
9% 7% 26% 1% 7%
WOMEN Homemaker Professional | Office, Clerical Sales & Business 5252 Iilsekﬁé‘ d
40% 21% 18% 14% 1%

ited in the largest and most comprehensive study of its kind
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a0

31-50—50% 51-65—30% UNDER 31—10% OVER 65—10%

- nan

EXEC. PROF. TECH./30% CRAFTS/20% SALES/20% SERVICE & SEMI-SKILLED LABORER/20% OTHEES/'IO%

TAMAM MR

HOﬁEMAKER/40% SALES-CLERICAL/20% EXEC.PROF TECH./20%  SERVICE & SEMI-SKILLED/10% OTHERS/IO%
SOBER 1 YEAR TO 20 PLUS/60% SOBER LESS THAN 1 YEAR/40%

= g g

SOBRIETY WITHIN 1 YEAR OF A.A./60% WITHIN 2-20 PLUS YEARS/40%

Almost everywhere, almost all the time, and it's frae A.A.'s welcome opportunities to cooperate with profes-
. in more than 20,000 groups around the world sionals (and others) in providing help to alcoholics.

(14,000 in the U.S.A. and Canada)! Look for A.A. in your phone book or write: Box 459,

Grand Central Station, New York, N.Y. 10017.

Thousands owe their lives fo nonulcohohcs-—-profes-
sionals and laymen-—who have interested themselves

AA? in the A.A. program.
ﬁuﬁg@m THAT One A.A. in five credits a physician or hospital for A.As Tradition of anonymity in fhe public media

directing him to A.A. puts the emphasis on A.A. principles, not A.A.
personalities. It provides security for the newcomer
and unity for the more than 650,000 widely diversi-
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One in six credits a counselor or employer or
clergyman,
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ALCOHOLICS ANONYMOUS is @ fellowship of men
and women who share their experience,
strength and hope with each other that they
may solve their common problem and help
others to recover from alcoholism.

e The only requirement for membership is a
desire to stop drinking. There are no dues or
fees for A.A. membership; we are self-support-
ing through our own contributions.

e A.A. is not allied with any sect, denomina-
tion, politics, organization or institution; does
not wish to engage in any controversy; neither
endorses nor opposes any causes.

e Our primary purpose is to stay sober and
help other alcoholics to achieve sobriety.




TWELVE SUGGESTED STEPS
OF ALCOHOLICS ANONYMOUS

1—We admitted we were powerless over alcohol—
that our lives had become unmanageable.

2—Came to believe that a Power greater than our-
selves could restore us to sanity.

3—Made a decision to turn our will and our lives
over to the care of God as we understood Him.

4—Made a searching and fearless moral inventory
of ourselves.

5—Admitted to God, to ourselves, and to another
human being the exact nature of our wrongs.

6—Were entirely ready to have God remove all
these defects of character.

7—Humbly asked Him to remove our shortcomings.

8—Made a list of all persons we had harmed and
became willing to make amends to them all.

9-—Made direct amends to such people wherever
possible, except when to do so would injure them
or others.

10—Continued to take personal inventory and when
we were wrong, promptly admitted it.

11—Sought through prayer and meditation to im-
prove our conscious contact with God as we
understood Him, praying only for knowledge of
His will for us and the power to carry that out.

12—Having had a spiritual awakening as the result
of these steps, we tried to carry this message to
alcoholics and to practice these principles in all
our affairs.

FOREWORD

This, the first broad survey of Alcoholics
Anonymous, indicates that 60% of the A.A,
members now attending meetings through-
out the United States and Canada have been
without a drink for a year or more.

The survey, which this pamphlet summar-
izes, was undertaken in June and July,
1968, following the unanimous recommen-
dation of the delegates to the General Serv-
ice Conference of Alcoholics Anonymous and
under authorization of the Board of Trustees.

A total of 11,355 members at 466 A.A.

meetings in the United States and Canada

anonymously filled out questionnaires on
such matters as length of sobriety, how
long it took them to stop drinking after com-
ing to A.A., and primary factors responsible
for their first coming to A.A., Cross index-
ing of replies yielded further information.

Among other things, the survey shows
that: the average age of members at meet-
ings, three-fourths of whom are men, is 46;
90% go to at least one meeting a week;
most came to A.A. because of another A.A,

member or someone in their family.

There were two major reasons for under-
taking the survey:

1. To enable A.A. to furnish
more accurate data about the
Fellowship and its effectiveness
to the growing number of pro-
fessionals — doctors, psychia-
trists, social workers, law en-
forcement officials and others—
who are working today in the
field of alcoholism.

2. To provide A.A. with more
information about itself so that
members can work more effec-
tively in helping the many mil-
lions of alcoholics who still suffer
throughout the world.
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The information gathered in this survey is
not only of great value but is extremely en-
couraging. However, survey results should
not be used to project figures for either the
Fellowship of A.A., alcoholics in general, or
the population as a whole. ALA. members
who filled out the questionnaire represent
only those who attended the particular
meetings at which the survey was conducted.
This represented 5% of the groups in each
of the fifty States and Canada.

£

John L. Norris, M.D.
Chairman, Board of Trustees
Alcoholics Anonymous

BACKGROUND

Many A.A. members have had an oppor-
tunity to answer questionnaires regarding
their drinking experience. “Twelve Ques-
tions Only You Can Answer” is one example.
But few have had a chance to answer ques-
tionnaires regarding their experience in
achieving and maintaining sobriety.

However, it is now possible for A.A. mem-
bers not only to check over the following
questionnaire but to measure their own ex-
periences in A.A. against those of a broad
sampling of the membership. This is one re-
sult of the survey taken among more than
10,000 A.A. members attending meetings
throughout North America during the sum-
mer of 1968.

Up to now, the only broad gauge of
measurement and comparison available to
all members has been the rule-of-thumb es-
timate developed in the early years of the
Fellowship. This surprisingly accurate esti-
mate held that of all those who seriously
attend A.A., 50% stop drinking immediately
or within the first few weeks; an additional
25% eventually stop drinking, and the re-
maining 25% don’t seem to be able to make
it for one reason or another.

Other surveys have been taken over the
years. Among them, one in Texas traced the
experience of the members of one group.
Another, more elaborate survey was con-
ducted among members of groups in New
York City, and yet another in England.

The results of these surveys were hearten-
ing in that they tended to confirm the 50-
25-25 estimates, as well as the fact that A.A.
worked in different areas for a great many
people on a long-term basis. However, there
were some drawbacks to these earlier sur-
veys. For instance, samples were either too
small, or taken from too limited a geograph-
ical area. In some cases, respondents were
selected, rather than picked at random.
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NEED

It was Dr. John L. Norris, nonalcoholic chair-
man of A.A.'s Board of Trustees, who first
cited the need for more accurate informa-
tion about A.A. and its members.

In dealing with the medical and scientific
community on the question of alcoholism
and its treatment, Dr. Norris found that he
could cite numerous examples of how A.A.
works, but that he lacked facts and figures.

He posed his problem at a meeting of the
Policy Committee of the Board of Trustees
and requested that the Fellowship explore
ways and means of providing more accurate
data.

The Policy Committee is made up of all
trustees, G.5.0. and Grapevine staffs, direc-
tors of the Grapevine and A.AW.S. and
members of other Trustee Committees: Liter-
ature, Finance, International, Public Infor-
mation and Nominating. Every three months,
at a town-hall type meeting, these members
—forty to fifty of them—discuss ideas and
suggestions that will contribute to the effec-
tive growth of the Fellowship.

Members of the Policy Committee were
aware, of course, that Dr. Norris had been
associated with A A. for more than fifteen
years and knew as much or more about the
Fellowship than many members. If he had a
problem in coming up with hard facts, the
same must be true for other good friends
of A.A., as well as for members themselves.

Following discussion at two successive
Policy Committee meetings, the matter was
favorably referred to the Board of Trustees
for its consideration. The Board authorized
a pilot study to determine whether or not
such a survey was feasible on a broad scale
—+that is, to see if A.A. members more or
less randomly selected from among the en-
tire North American membership would ob-
ject to filling out an anonymous question-
naire, provided that the purpose was fully
explained.

The Trustees’ Public Information Commit-
tee was assigned the task of developing a
questionnaire that would provide meaning-
ful information, as well as to determine ef-
fective methods and procedures in conduct-
ing the survey. This was done by a task
force made up of members who had ex-
perience in conducting surveys and in meas-
uring public opinion.

It was decided that the simplest way to
conduct the pilot survey was with the help
of the regional trustees themselves. Each of
them agreed to take the questionnaires to
one group in his area to see if there would
be any adverse reaction or any other prob-
lem.

Following successful completion of the
pilot survey, the trustees submitted the sur-
vey questions to delegates at the 1968 Gen-
eral Service Conference. The delegates,
represeniing every state and province in the
United States and Canada, not only voted
unanimously to authorize such a poll of the
membership but volunteered to do the job
themselves.

The survey task force group at G.S5.0. de-
cided to send to the delegates enough ques-
tionnaires to cover 5% of the groups in the
United States and Canada. A 15% return
on this number would have been adequate,
but it was hoped to obtain a 25% return.
The response was almost overwhelming,
with a total of 11,355 members from 435
groups filling out the questionnaires. This
represented a 92% return, a testimony not
only to the hard work of the delegates, area
representatives and general service repre-
sentatives who helped make this survey
possible, but to the willingness of A.A. mem-
bers everywhere to provide information
which they felt would help carry the A.A.
message more effectively to more people
throughout the world.

In the following pages you will find a
copy of the survey questionnaire itself,
along with an analysis.
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A.A. SURVEY-
FROM THE GENERAL
SERVICE OFFICE OF A.A.

In holding out the hand of A.A. to those
who still suffer from the disease of alco-
holism, it has become increasingly impor-
tant for us to find out more about ourselves.
Your cooperation in this survey of A.A.
members (anonymously, of course) can be
of vital importance in helping us learn more
about our Fellowship and carry the A.A.
message to more people, more effectively.

PLEASE DO NOT SIGN
1. | first came to A.A. in

month year

2. | had my last drink in

month year

3. | attended my last meeting before this
one

(please fill in) days ago
weeks ago
months ago

yeadrs ago

4. | normally attend A.A. meetings
(please fill in) times a week
times a month
times a year
5. Which two of the following do you feel
were most responsible for your coming to
your first A.A. meeting? (Please check

two)

Newspaper () Clergyman ()
Magazine () Employer ()
Radio () A.A. Member ( )
Television () Counseling

A.A. Literature ( ) Agency ()
Family () Other ()
Doctor ()

(please specify)
6. My approximate age is

7.lammale __ female
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SEX OF A.A. MEMBERS

TABLE 1. Sex of A.A. Members as Com-
pared with the General Population Fif-
teen Years of Age and Older in The
United States

No one is certain how many alcoholics there

are in the United States or Canada. Esti-

mates continue to increase. In 1968 they
ranged from four to seven million, with most
centering around five to six million.

When the question is asked as to how
many of these are women, estimates again
vary widely, but continue to increase over
the years. Today they range from as low as
10% to as high as 50% of the total, depend-
ing on who is questioned and where they
live.

Up to now the A.A. experience has shown
that at any given time there are generally
more females who have a problem with al-
cohol than is generally supposed. For in-
stance, it was nearly five years before the
first woman came to A.A. and stopped
drinking. She was one out of 100 or 1% of
the total A.A. membership in 1939.

Since then, however, the number of wom-
en who have come to A.A. has increased
substantially on a percentage basis. Accord-
ing to the survey, 22% of those attending
meetings in 1968 were women. An analysis
of those members who reported attending
their first meeting within the past year
showed that 24% were women, while only
17% of those who attended their first meet-
ing ten or more years ago were women.
Bearing A.A.’s previous experience in mind,
it is possible that this trend will continue as
knowledge and understanding of the af-
fliction becomes more widespread and more
hidden drinkers come to A.A. for help.

TABLE 2. Age of A.A. Members

The age of A.A. members has been another
point of generalization and conjecture over
the years. In the early days a man who had
an alcoholic problem might not consider
himself “qualified” for A.A. membership un-
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til he had lost a few jobs, his family, and
had made the rounds of the institutions. All
that takes time, with the result that the
average age of members was then estimated
to be in the late forties. As the years pass
and education about alcoholism and A.A.
becomes more widespread, the average age
of A.A. members is getting lower. According
to the survey, the average age of A.A. mem-
bers now attending meetings is 46. Their
average age when they came to their first
A.A. meeting was 43.

As more and more professionals in medi-
cine, social work, law enforcement and
other fields learn to recognize the symptoms
of alcoholism and as more and more people
begin to recognize their problem at an
earlier stage and age, it is probable that
the average age of A.A. members will con-
tinue to decrease.

LENGTH OF SOBRIETY

TABLE 3. Time Reported Since Last
Drink
For most people who come to A.A., there is
a point after which they just don’t drink.
This point may be at their first A.A. meet-
ing. It may be a week, month or years after
their first meeting. But once having achieved
this point, experience has shown that the
great majority do not resume drinking.
While A.A. has no measure of the number
of alcoholics who have gotten sober, re-
sumed a normal life without ever drinking
and died without having taken a drink, we
can assume that this is a normal pattern
for those who accept the A A, program.
Thus, A.A. views success as continuous
sobriety—that is, the alcoholic lives a nor-
mal life without ever drinking. However, the
medical and scientific community often has
a less demanding criterion for success. This
criterion is frequently one year of total ab-
stinence.
Using that standard, there is apt to be a
lot of successful sobriety in any A.A. meeting
anywhere in the United States or Canada.
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Of the 11,355 members who filled out
questionnaires at A.A. meetings, 60% re-
ported that they had not had a drink of
alcoho! for one year or more. This is one
indication that A.A. works.

According to the data which follows, it
can be assumed that many of the remain-
ing 40% are newcomers who have either
not had a drink or who stopped drinking
shortly after attending their first meeting.

HOW LONG FOR A.A.
TO “TAKE”?

TABLE 4. Length of Time from First
Visit to A.A. to Time of Last Drink

Another indication that A.A. works well is
shown by the fact that a total of 64% of
the respondents in the survey reported that
they had stopped drinking, either immedi-
ately after their first meeting (41%) or with-
in the first year (23%).

A total of 68% of the women in the sur-
vey reported that they had stopped drink-
ing within a year of their first meeting, as
compared with only 63% of the men. At the
same time, 74% of those under thirty re-
ported they had stopped drinking within a
year of attending their first A.A. meeting,
compared with 63% of those over thirty.

Here it should be noted that while a
number of those surveyed have not yet at-
tained successful sobriety, few A.A. mem-
bers would be apt to refer to them as hope-
less. Most A.A.'s know of at least one mem-
ber who attended A.A. meetings year after
year with little or no success, but then finally
sobered up. Unless the alcoholic dies, the
most that the majority of A.A. members will
say is that it hasn’t worked so far.

WHO GOES TO THE
MOST MEETINGS?

TABLE 5. Frequency of Attending A.A.
Meetings by Length of Sobriety

Nearly 95% of the members surveyed re-
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ported going to at least one meeting a week,
regardless of the length of sobriety. As can
be expected, newcomers reported attend-
ing more meetings than oldtimers. The sur-
prising thing, however, is that the difference
was so little. For instance, while 94% of
those with less than one year of sobriety
reported going to at least one meeting a
week, 92.2% of those with fifteen to twenty
years of sobriety also reported going to at
least one meeting a week. The difference
between newcomers and oldtimers would
seem to be in the number of meetings at-
tended each week, with 52% of those who
had less than a year of sobriety, going to
three to seven meetings a week, as against
53% for those with one to five years of
sobriety, 45% for five to ten years; 39%
for ten to fifteen and about 34% for fifteen
and more years.

Note: Although it is common to
hear around A.A. that it
is more difficult for wom-
en to attend meetings
than men, there is little
difference reported
among males and fe-
males in the number of
meetings attended.

In checking frequency of attendance at
A.A. meetings by age it was shown that
younger members tend to go to more meet-
ings than older members. It might also be
assumed that in general younger members
have been sober for a shorter time than
older members, which would bear out the
previously cited figures showing that new-
comers tend to go to more meetings than
oldtimers. Of the group from eighteen to
thirty years of age, 60.8% reported going
to from three to seven meetings a week, as
opposed to 49.7% for the total sample;
51.5% for the thirty-one to fifty age group;
45.2% for the fifty-one to sixty-five age
group and 43.7% for those over sixty-five.
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GETTING TO A.A.

TABLE 6. Factors Most Responsible for
First Attendance at A.A. Meetings

This table shows the great importance of
Twelfth Step work, as well as the remark-
able effect that cne alcoholic can have on
another who is still suffering. In more than
half of the cases respondents cited another
A.A. member as the factor most responsible
for their first attendance at an A.A. meet-
ing. (The question of where members first
heard of A.A. was not asked.) Families came
in a strong second in getting the member to
his first meeting and doctors were cited as
the third major factor. While males were
proporfionately more responsive than fe-
males to other A.A. members, their own
families and employers, females tended to
be more responsive to doctors, A.A. litera-
ture, newspapers, magazines and television
and social workers.

NEWCOMERS AND
OLDTIMERS

TABLE 7. Factors Most Responsible for
First Attendance at A.A. Meeting by
Length of Seobriety

The earliest members, with more than twen-
ty years of sobriety, point up the tremen-
dous impact on A.A. of articles, such as Jack
Alexander’s story in the March 1, 1941,
issue of the Saturday Evening Post. A total
of 27% cited newspapers and magazine
stories as responsible for getting them to
their first meeting, as opposed to 2.6% for
other A.A. members. However, this was dur-
ing a time when there weren’t many other
members to get them to their first meeting.

The newest (not youngest) members who
have been sober less than one year, provide
a good example of the sharply increasing
influence of the medical profession today in
getting members to their first meeting —
18.5%, compared with 12% for those sober
fifteen years or more, for an increase of
better than 50%.
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A.A.’s POSITION IN
THE FIELD OF ALCOHOLISM

ALcoHOLICS ANONYMOUS is a worldwide fel-
lowship of men and women who help each
other to maintain sobriety and who offer to
share their recovery experience freely with
others who may have a drinking problem. The
A.A. program consists basically of “Twelve
Suggested Steps” designed for personal re-
covery from alcoholism.

THE FELLOWSHIP functions through approxi-
mately 15,000 local groups in 90 couniries.
Several hundred thousand alcoholics have
achieved sobriety in A.A., but members recog-
nize that their program is not always efective
with all alcoholics and that some may require
professional counseling or treatment.

A.A. 13 CONCERNED solely with the personal
recovery and continued sobriety of individual
alcoholics who turn to the Fellowship for help.
The movement does not engage in the fields of
alcoholism research, medical or psychiatric
treatment, and does not endorse any causes—
although A.A. members may participate in such
activities as individuals.

THE MOVEMENT has adopted a policy of “co-
operation but nonaffiliation” with other organ-
izations concerned with the problem of alco-
holism.

Arconorics ANoNymous is self-supporting
through its own groups and members and de-
clines contributions from outside sources. A.A.
members preserve personal anonymity at the
level of press, films and broadcast media.
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THE TWELVE TRADITIONS
OF ALCOHOLICS ANONYMOUS

1—Our common welfare should come first; personal
recovery depends upon A.A. unity.

2—For our group purpose there is but one ultimate
authority—a loving God as He may express him-
self in our group conscience. Our leaders are but
trusted servants; they do not govern.

3—The only requirement for A.A. membership is a
desire to stop drinking,

4—Each group should be autonomous except in mat-
ters affecting other groups or A.A. as a whole.

5—Each group has but one primary purpose—to
carry its message to the alcoholic who still suffers.

6—An A.A. group ought never endorse, finance or
lend the A.A. name to any related facility or out-
side enterprise, lest problems of money, property
and prestige divert us from our primary purpose.

7—Every A.A. group ought to be fully self-support-
ing, declining outside contributions.

8—Alcoholics Anonymous should remain forever non-
professional, but our service centers may employ
special workers.

9—A.A., as such, ought never be organized; but we
may create service boards or committees directly
responsible to those they serve.

10—Alcoholics Anonymous has no opinion on outside
issues; hence the A.A. name ought never be
drawn into public controversy.

11—Our public relations policy is based on attraction
rather than promotion; we need always maintain
personal anonymity at the level of press, radio
and films.

12— Anonymity is the spiritual foundation of our tra-
ditions, ever reminding us to place principles be-
fore personalities.
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APPROVED BY THE GENERAL
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Box 459, Grand Central Post Office, N.Y., N.Y. 10017
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(605 pages, $4.50)

ALCOHOLICS ANONYMOUS COMES OF AGE
(335 pages, $4.00)
TWELVE STEPS AND
TWELVE TRADITIONS
(190 pages, $2.75)

TWELVE STEPS AND
TWELVE TRADITIONS

(Pocket-size edition)
(190 pages, $3.00)

THE A.A. WAY OF LIFE
(346 pages, $3.50)

PAMPHLETS

A.A—44 QUESTIONS AND ANSWERS
A.A. TRADITION—HOW IT DEVELOPED
A CLERGYMAN ASKS ABOUT A.A.
ALCOHOLISM THE ILLNESS
ALCOHOLICS ANONYMOUS AND
THE MEDICAL PROFESSION
A.A. IN YOUR COMMUNITY
IS. AA. FOR YOU?
THIS IS A.A.
QUESTIONS AND ANSWERS
ON SPONSORSHIP
AA. FOR THE WOMAN
A.A. AND THE ALCOHOLIC EMPLOYEE
THE JACK ALEXANDER ARTICLE
THE FORTUNE STORY
LETTER TO A WOMAN ALCOHOLIC
YOUNG PEOPLE AND A.A.
SEDATIVES, STIMULANTS
AND THE ALCOHOLIC
THE ALCOHOLIC HUSBAND
THE ALCOHOLIC WIFE
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This is A.A. General Service
Conference-approved literature

I am responsible . . .

When anyone, anywhere,
reaches out for help, I want
the hand of A.A. always to be there.

And for that: I am responsible.




	2014 Membership Survey
	2011 Membership Survey
	2007 Membership Survey
	2004 Membership Survey
	2001 Membership Survey
	1998 Membership Survey
	1996 Membership Survey
	1992 Membership Survey
	1989 Membership Survey
	1986 Membership Survey
	1984 Membership Survey
	1981 Membership Survey
	1978 Membership Survey
	1974 Profile Of An AA Meeting (survey data)
	1968 Membership Survey


<<
  /ASCII85EncodePages false
  /AllowTransparency false
  /AutoPositionEPSFiles true
  /AutoRotatePages /None
  /Binding /Left
  /CalGrayProfile (Dot Gain 20%)
  /CalRGBProfile (sRGB IEC61966-2.1)
  /CalCMYKProfile (U.S. Web Coated \050SWOP\051 v2)
  /sRGBProfile (sRGB IEC61966-2.1)
  /CannotEmbedFontPolicy /Error
  /CompatibilityLevel 1.4
  /CompressObjects /Tags
  /CompressPages true
  /ConvertImagesToIndexed true
  /PassThroughJPEGImages true
  /CreateJobTicket false
  /DefaultRenderingIntent /Default
  /DetectBlends true
  /DetectCurves 0.0000
  /ColorConversionStrategy /CMYK
  /DoThumbnails false
  /EmbedAllFonts true
  /EmbedOpenType false
  /ParseICCProfilesInComments true
  /EmbedJobOptions true
  /DSCReportingLevel 0
  /EmitDSCWarnings false
  /EndPage -1
  /ImageMemory 1048576
  /LockDistillerParams false
  /MaxSubsetPct 100
  /Optimize true
  /OPM 1
  /ParseDSCComments true
  /ParseDSCCommentsForDocInfo true
  /PreserveCopyPage true
  /PreserveDICMYKValues true
  /PreserveEPSInfo true
  /PreserveFlatness true
  /PreserveHalftoneInfo false
  /PreserveOPIComments true
  /PreserveOverprintSettings true
  /StartPage 1
  /SubsetFonts true
  /TransferFunctionInfo /Apply
  /UCRandBGInfo /Preserve
  /UsePrologue false
  /ColorSettingsFile ()
  /AlwaysEmbed [ true
  ]
  /NeverEmbed [ true
  ]
  /AntiAliasColorImages false
  /CropColorImages true
  /ColorImageMinResolution 300
  /ColorImageMinResolutionPolicy /OK
  /DownsampleColorImages true
  /ColorImageDownsampleType /Bicubic
  /ColorImageResolution 300
  /ColorImageDepth -1
  /ColorImageMinDownsampleDepth 1
  /ColorImageDownsampleThreshold 1.50000
  /EncodeColorImages true
  /ColorImageFilter /DCTEncode
  /AutoFilterColorImages true
  /ColorImageAutoFilterStrategy /JPEG
  /ColorACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /ColorImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000ColorACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000ColorImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasGrayImages false
  /CropGrayImages true
  /GrayImageMinResolution 300
  /GrayImageMinResolutionPolicy /OK
  /DownsampleGrayImages true
  /GrayImageDownsampleType /Bicubic
  /GrayImageResolution 300
  /GrayImageDepth -1
  /GrayImageMinDownsampleDepth 2
  /GrayImageDownsampleThreshold 1.50000
  /EncodeGrayImages true
  /GrayImageFilter /DCTEncode
  /AutoFilterGrayImages true
  /GrayImageAutoFilterStrategy /JPEG
  /GrayACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /GrayImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000GrayACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000GrayImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasMonoImages false
  /CropMonoImages true
  /MonoImageMinResolution 1200
  /MonoImageMinResolutionPolicy /OK
  /DownsampleMonoImages true
  /MonoImageDownsampleType /Bicubic
  /MonoImageResolution 1200
  /MonoImageDepth -1
  /MonoImageDownsampleThreshold 1.50000
  /EncodeMonoImages true
  /MonoImageFilter /CCITTFaxEncode
  /MonoImageDict <<
    /K -1
  >>
  /AllowPSXObjects false
  /CheckCompliance [
    /None
  ]
  /PDFX1aCheck false
  /PDFX3Check false
  /PDFXCompliantPDFOnly false
  /PDFXNoTrimBoxError true
  /PDFXTrimBoxToMediaBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXSetBleedBoxToMediaBox true
  /PDFXBleedBoxToTrimBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXOutputIntentProfile ()
  /PDFXOutputConditionIdentifier ()
  /PDFXOutputCondition ()
  /PDFXRegistryName ()
  /PDFXTrapped /False

  /CreateJDFFile false
  /Description <<

    /BGR <>
    /CHS <FEFF4f7f75288fd94e9b8bbe5b9a521b5efa7684002000410064006f006200650020005000440046002065876863900275284e8e9ad88d2891cf76845370524d53705237300260a853ef4ee54f7f75280020004100630072006f0062006100740020548c002000410064006f00620065002000520065006100640065007200200035002e003000204ee553ca66f49ad87248672c676562535f00521b5efa768400200050004400460020658768633002>
    /CHT <FEFF4f7f752890194e9b8a2d7f6e5efa7acb7684002000410064006f006200650020005000440046002065874ef69069752865bc9ad854c18cea76845370524d5370523786557406300260a853ef4ee54f7f75280020004100630072006f0062006100740020548c002000410064006f00620065002000520065006100640065007200200035002e003000204ee553ca66f49ad87248672c4f86958b555f5df25efa7acb76840020005000440046002065874ef63002>
    /CZE <>
    /DAN <>
    /DEU <>
    /ESP <>
    /ETI <>
    /FRA <>
    /GRE <>

    /HRV (Za stvaranje Adobe PDF dokumenata najpogodnijih za visokokvalitetni ispis prije tiskanja koristite ove postavke.  Stvoreni PDF dokumenti mogu se otvoriti Acrobat i Adobe Reader 5.0 i kasnijim verzijama.)
    /HUN <>
    /ITA <>
    /JPN <FEFF9ad854c18cea306a30d730ea30d730ec30b951fa529b7528002000410064006f0062006500200050004400460020658766f8306e4f5c6210306b4f7f75283057307e305930023053306e8a2d5b9a30674f5c62103055308c305f0020005000440046002030d530a130a430eb306f3001004100630072006f0062006100740020304a30883073002000410064006f00620065002000520065006100640065007200200035002e003000204ee5964d3067958b304f30533068304c3067304d307e305930023053306e8a2d5b9a306b306f30d530a930f330c8306e57cb30818fbc307f304c5fc59808306730593002>
    /KOR <FEFFc7740020c124c815c7440020c0acc6a9d558c5ec0020ace0d488c9c80020c2dcd5d80020c778c1c4c5d00020ac00c7a50020c801d569d55c002000410064006f0062006500200050004400460020bb38c11cb97c0020c791c131d569b2c8b2e4002e0020c774b807ac8c0020c791c131b41c00200050004400460020bb38c11cb2940020004100630072006f0062006100740020bc0f002000410064006f00620065002000520065006100640065007200200035002e00300020c774c0c1c5d0c11c0020c5f40020c2180020c788c2b5b2c8b2e4002e>
    /LTH <>
    /LVI <>
    /NLD (Gebruik deze instellingen om Adobe PDF-documenten te maken die zijn geoptimaliseerd voor prepress-afdrukken van hoge kwaliteit. De gemaakte PDF-documenten kunnen worden geopend met Acrobat en Adobe Reader 5.0 en hoger.)
    /NOR <>
    /POL <>
    /PTB <>
    /RUM <>
    /RUS <>
    /SKY <>
    /SLV <>
    /SUO <>
    /SVE <>
    /TUR <>
    /UKR <>
    /ENU (Use these settings to create Adobe PDF documents best suited for high-quality prepress printing.  Created PDF documents can be opened with Acrobat and Adobe Reader 5.0 and later.)
  >>
  /Namespace [
    (Adobe)
    (Common)
    (1.0)
  ]
  /OtherNamespaces [
    <<
      /AsReaderSpreads false
      /CropImagesToFrames true
      /ErrorControl /WarnAndContinue
      /FlattenerIgnoreSpreadOverrides false
      /IncludeGuidesGrids false
      /IncludeNonPrinting false
      /IncludeSlug false
      /Namespace [
        (Adobe)
        (InDesign)
        (4.0)
      ]
      /OmitPlacedBitmaps false
      /OmitPlacedEPS false
      /OmitPlacedPDF false
      /SimulateOverprint /Legacy
    >>
    <<
      /AddBleedMarks false
      /AddColorBars false
      /AddCropMarks false
      /AddPageInfo false
      /AddRegMarks false
      /ConvertColors /ConvertToCMYK
      /DestinationProfileName ()
      /DestinationProfileSelector /DocumentCMYK
      /Downsample16BitImages true
      /FlattenerPreset <<
        /PresetSelector /MediumResolution
      >>
      /FormElements false
      /GenerateStructure false
      /IncludeBookmarks false
      /IncludeHyperlinks false
      /IncludeInteractive false
      /IncludeLayers false
      /IncludeProfiles false
      /MultimediaHandling /UseObjectSettings
      /Namespace [
        (Adobe)
        (CreativeSuite)
        (2.0)
      ]
      /PDFXOutputIntentProfileSelector /DocumentCMYK
      /PreserveEditing true
      /UntaggedCMYKHandling /LeaveUntagged
      /UntaggedRGBHandling /UseDocumentProfile
      /UseDocumentBleed false
    >>
  ]
>> setdistillerparams
<<
  /HWResolution [2400 2400]
  /PageSize [612.000 792.000]
>> setpagedevice




